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Be Well Travel, LLC Initial Key’s to Success for Group’s 
 

• When researching your group whether via a referral or your own creation make sure the 
Group Leader Has a Large Number of Follower’s Via Facebook and Other Social Media 
Channels so that you are not “chasing your own tail” to get the bookings. 

 
• Always have at least 6-9 months lead time to book the group space and let the group 

leader know about deposit deadlines  
 

• Make sure all terms and conditions are in writing, conference room space, Group dining, 
event’s, cocktail parties, extras (how you are using GAP Points – are any extra monies 
coming from Group leader or your own pocket?). 
 

• TC’s – are you giving more than one away? Figure it all out ahead of time and put this all 
in writing. 
 

• Always go with your group if you have at least 16 cabins to ensure loyalty even if you 
have given the first cabin away – as this is a business expense. 
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